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Abstract 

 

A privately-informed buyer takes an action that impacts the distribution of information 
between her and the seller. The available actions diƯer in both content (what 
information is revealed and what remains hidden) and costs. For a large class of trading 
environments where buyers can choose from an arbitrary set of dynamic signal-
generating processes and the costs of these processes can depend on the buyer’s 
private information, we establish a "cost-over-content" theorem: buyers will only choose 
least expensive processes. We explore implications for data trade, market power, and 
the power of setting a default information structure in trade regulation. 
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